SOUTH-EASTERN EUROPE
HEALTH NETWORK

SEE Regional Training Workshop on Designing and Carrying out Anti-
Smoking Media Campaigns

Zagreb, Croatia, 14-16 December 2007

PROVISIONAL PROGRAMME

Explanatory Notes on Training Workshop — see page 4

Friday, 14 December 2007

08:30 — 08:45 Registration

08:45 —09:00 Welcome
WHO Euro

09:00 — 10:00 Introduction of Participants
Dr Everold Hosein

10:00 —10:30 Review of Workshop Agenda and Process
Dr Everold Hosein

10:30 — 10:50 Coffee break

10:50 —13:00 The Challenge:
Achieving Behavioural Objectives in Health Development
Dr Everold Hosein

13:00 — 14:00 Lunch

14:00 — 15:30 Communication and Behavioural Results:

Overview of Approaches to Achieving Behavioural Objectives:
the Kevin Costner Syndrome, Information, Education, Communication;
Health Education/Promotion, Advocacy, and Coercion

Dr Everold Hosein
15:30 — 15:50 Coffee break
15:50 - 17:00 Behaviour Adoption Principles:

Explore the process of behaviour adoption, adoption rates, market analysis,
market segmentation, etcetera
Dr Everold Hosein

17:00 Close of Day 1
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Saturday, 15 December 2007

08:30 - 10:30

Discussion: What Stood Out from Yesterday

Communication and Behavioural Results continued

Communication Principles:
Selected Themes:

The Miracle of Communication

Mass media vs. Interpersonal

the Multi-Step Flow of Communication

Community Rumour Flow

The #1 Starting Point for Communication Planning?

Communication Challenges - The Three Pains: Selective Attention,
Selective Perception, Selective Retention

Husband /Wife Communication; etc.

Dr Everold Hosein

10:30 — 10:50

Coffee break

10:50 — 13:00

The importance of communication and its different functions in relation to
each dimension of behaviour adoption

Marketing Principles for Integrated Marketing Communication and COMBI:
Selected Themes:

The Miracle of Communication

Mass media vs. Interpersonal

The Four P’s of traditional marketing converted to the Four Cs of
COMBI

The Last of the Four C’s: Communication- Integrated “Engaged”
Communication

The 5-Point Star of Communication Actions: Administrative
Mobilisation/ Public Relations/Advocacy;

Community Mobilisation and Participation

Advertising

Interpersonal Communication

Point-of-Service Promotion, -- integrated, achieving six “hits”

Dr Everold Hosein

13:00 — 14:00

Lunch

14:00 — 15:30

COMBI Marketing Principles continued
Dr Everold Hosein

15:30 — 15:50

Coffee break

15:50 - 17:00

Advertising (Radio-Television-Print): Part I
Dr Everold Hosein

17:00

Close of Day 2
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Sunday, 16 December 2007

08:30 - 10:30

Discussion: What Stood Out from Yesterday

Public Relations and Media
Dr Everold Hosein

10:30 — 10:50

Coffee break

10:50 — 13:00

Counselling/Client Communication Interpersonal Communication
(Briefly covered)

Group Communication Principles (Briefly covered'

The COMBI Planning Process
Dr Everold Hosein

13:00 — 14:00

Lunch

14:00 — 15:30

Current European Commission Tobacco Control activities and available
materials ( ! '
European Commission DG SANCO representatives

15:30 — 15:50

Coffee break

15:50 - 17:00

Review of current Tobacco Control Communication Programmes in SEE
countries from a COMBI perspective, especially in relation to HIC/DARM
Dr Everold Hosein

Follow-Up Actions: Group

17:00

Close of Meeting
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